
Brochure Development Pointers

How do I write a good brochure for my program?

A good brochure for patients and families describes how palliative care can help them; from their perspective and in language they understand.  These two aspects – the perspective and the language -- are essential, but they are commonly overlooked.  Too often, a brochure will define palliative care in abstract terms, then go on to describe a program with words and concepts meaningful to the palliative care team, not the patient.  Examples are terms like “interdisciplinary team,” “psychosocial support,” and “empowering care.”  These concepts are important to palliative care professionals in designing a service, but do not reflect the language of the patient.  

Here are a few pointers that will help avoid pitfalls: 

· Decide who the brochure is for – cancer patients?  Parents of pediatric patients?  Seriously ill hospital patients?  What do these patients and the families care about?  What type of care are they looking for?  This information will establish the perspective of the audience for the brochure and the aspects of palliative care you need to cover.

· Start from the patient’s vantage point rather than beginning with a definition of palliative care or launching into a description of the program.  Patients probably don’t know what palliative care is or why it is relevant to them.  Consider an opening that conveys that information: “If you are seriously ill, you should know that X hospital has a special program to help you.”  

· Emphasize the immediate benefits that patients and families seek in the face of serious or life-threatening illness: round-the-clock attention from a medical team; relief of pain, discomfort and stress without having to give up curative care; help in making difficult medical decisions at every stage of illness; assistance in finding care once they leave the hospital, etc.  It is not necessary to discuss aspects of palliative care that are not of immediate interest – for example, bereavement resources or care that “affirms the role of death.”  Once in a program, a patient can obtain these services when he or she is ready for them.  For the purposes of a brochure, the program should focus on the initial reasons why a patient should consider palliative care.  Talk of “death” often makes many patients think they are “not ready” for palliative care.

· Talk about the specific elements of a palliative care program in concrete, everyday language.  Avoid jargon like “goal-setting,” “psychosocial,” “existential,” “interdisciplinary team.”  Patients and their families do not easily understand these words, and because they are abstract, they don’t necessarily convey what palliative care will offer.

· Provide a clear action patients can take to get palliative care – a phone call to the program, a drop-in location, a request for a referral to their primary physician, etc.  Feature this action and any contact information prominently.
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